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Many interior action scenes and some exterior scenes of “Red Line 7000” are set against WHEN YOU 
the alluring backdrop of a Holiday Inn. Now, Holiday Inns of America is enthusiastically TRAVEL 

joining Paramount in an exciting national co-operative campaign promoting the film. A STOP AT... 
special 22 x 28 poster (illus. right) has been distributed to all the Holiday Inns across 
the country and will be prominently displayed in the areas where people congregate. Be 
sure to call on your local Holiday Inn to make maximum use of these special posters. Also, a 
special table tent mat (illus. right), to be printed locally in order to include your theatre 


and playdate information, is an excellent item for multiple placement in rooms and other AND FOR 

public areas of the motels. For Table Tent Mat, order Mat 3EA. EXCITEMENT... 
MEET THE 

NOTE: Holiday Inn representatives are urging all their local establishments to fully cooperate with SPEED BREED 


local theatres in mutually-beneficial promotions. Don’t pass up this fantastic opportunity to promote 
the film as well as your theatre and playdate. Contact your local Holiday Inn and arrange for displays 


of exciting scene stills with the poster. Have the table tents placed in every room and all public 
areas of the motel. 
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ROLEX WATCH FEATURE! 


Rolex Watches, the makers of precision made wrist timers, are 
prominently featured in “Red Line 7000.” Rolex has prepared a 
specially-designed counter card spotlighting a scene from the film 
as well as appropriate credits. These eye-catching displays are be- 
ing distributed to local dealers across the nation. Also, Rolex is 
giving the film spotlighted attention in its national publicity and 
dealer promotion. 


TIE-IN WITH AJAX COMBS 


A sensational tie-in has been made for “Red 

ee oe Line 7000” with Ajax, one of the world’s 
brogk fe prot. largest manufacturers-distributors of combs. 

» ce Ajax has made window cards and display 

: cards which prominently credit “Red Line 
7000” and feature beautiful Charlene Holt 
combing her hair. In order to insure an 
effective saturation campaign, Ajax is dis- 
tributing these cards to 5 & 10 cent stores, 
drug stores, chain stores and department 
stores across the country which will promi- 
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...with the most complete line of 


ATLAS UNBREAKABLE COMBS nently display them in windows and on 


ever offered! 


SEEM SANE EM YB 


counters. 


Note: Contact your local Ajax dealers 
for additional promotions including scene 
stills and credit notations for your theatre 
and playdate. 


Contact your local 
Rolex representa- 
tive for additional 
mutually-benefi- 
cial promotions in- 
cluding supple- 
menting counter 
displays with 
scene stills and 
other appropriate 
materials. Make 
sure suitable cred- 
its are given for 
your theatre and 
playdate. (For tie-ups, order stills #10413/113,121) 
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ECONO-CAR TIE-UP 


Econo-Car, one of the fastest growing car rental 
systems in the country, is participating in the 
“Red Line 7000” promotion. Its many outlets 
throughout the country have been alerted to the 
tie-up and will be glad to cooperate with local 
theatres for mutually-beneficial promotions. 
Contact your local Econo-Car rental office for 
window and counter displays crediting your 
theatre and playdate. 


(For tie-ups, order still 410413/expl/2) 
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TACHOMETER SPECTACULAR! 


Sun Electric Corporation, manufacturers of the Sun Super 
Tach (the unequivocal choice of America’s leading race 
drivers), has created a fantastic merchandising tie-up 
and promotion campaign in conjunction with “Red Line 
7000.” The Sun Super Tach receives several full screen 
close-ups in the film and is an integral part of the action 


theme of racing. 


Sun Electric has scheduled a 
tremendous series of full 
page color ads for Sun Super 
Tach plugging “Red Line 
7000” in headlines and show- 
ing scenes from the film. 


A star on the 
Speedways,now ‘& 
the SUN SUPER TACH 
stars in Howard Hawks’ 
"RED LINE 70007 


SUN ELECTRIC 
goes fo : 
HOLLYWOOD | 


Howks Turns fo Sun 
fectric For Leading Actor 


These eye-catching ads, to be placed in coordination 
with the film’s general release, are going to appear in 
every popular automotive and auto racing magazine 
including HOT ROD, POPULAR HOT RODDING, CAR 
LIFE, ROAD AND TRACT, CAR AND DRIVER, NATIONAL 
DRAGSTER, TACH AND SPORT ILLUSTRATED and 
MOTOR AND ROAD. 


In addition, Sun Electric will continue to give the film 
spotlighted publicity with stories and photos in “SUN 
RAYS,” the newspaper that it distributes at all stock 
car racing meets. 


NOTE: Contact your local Sun Electric representatives 
and retail outlets for additional promotions which would 
include crediting of your theatre and playdate. 
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A “FIRESTONE” FANTASTIC! 


Firestone Tire & Rubber Company, one of the  « 
nation’s largest newspaper advertisers, is par- DON'T MISS 
ticipating with Paramount in a sensational com- HOWARD HAWKS prooucrion 

bined-advertising effort which will effectively 
promote “Red Line 7000.” Over two thousand 


Firestone retail outlets and dealers are partici- i PARAMOUNT RELEARE 
pating. Firestone provided the tires for the film AT YOUR LOCAL THEATRE 
and is featurd in close-up shots and sign displays | x SEE 

iO ipeitim, THRILLING STOCK CAR 
Special “drop-in” ad mats, which carry full RACING AT ITS BEST! 
credits for the film, have been prepared by Fire- ALL PERFORMED ON 
stone. They are being distributed to their retail Firestone 


stores and dealers across the country, who are y.. +TIRES 
going to incorporate them into their regular 


newspaper store advertisements. 


Note: This superb merchandising tie-in pro- 
vides an excellent area for effectively promoting 
the film as well as your theatre and playdate. 
Contact the Firestone representative in your ter- 
ritory and local retailers for additional promo- 
tions. 

(For tie-ups, order still 410413/expl/1) 


Set up window and counter displays with scene stills in stores of the 
participating merchants. Make sure your playdate notations are included 
in the combined ads. 


HONDA SPECIAL 


The American Honda Motorcycle Company, manufacturers and 
distributors of one of the best-selling cycles in this country, is 
a highly promotional minded organization. Several scenes show- 
ing Laura Devon riding a Honda has sparked an important and huge 
national merchandising campaign. Honda will undertake two pro- 
motions, coinciding with the general release of the film, which 
feature giant posters, counter cards and dealer displays show- 
ing scenes of Laura Devon riding the Honda. 


NOTE: Honda's advertising and promotion depart- 
ments have enthusiastically generated exciting items 
for this promotion. Local dealers should be contacted 
for additional displays and suitable credit for your 
theatre and paydate. 


(For tie-ups, order stills #10413/expl/3) 


PEPSI COLA EXTRA! 


Pepsi Cola gets tremendous exposure in ‘Red Line 
7000.” An entire scene is played against the backdrop 
of a Pepsi Cola machine and at other times actors ap- 
pear with the famous soft drink in hand. Pepsi is going 
to cooperate in coordinated promotions of the film. 


NOTE: Contact your local Pepsi bottler and distributor 
for special co-sponsored promotions including window 
and counter displays, truck-side posters and give-aways 
for an opening day special. Order stills #10413/68, 
10413/69 and RL-147 for use in tie-ups with Pepsi. 


(For tie-ups, order stills #10413/68,69) 
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PURE OIL CAMPAIGN 


The Pure Oil Company, whose 
products receives excellent 
exposure in “Red Line 7000,” 
has devised a huge national 
promotion campaign of their 
products in conjunction with 
the film. All their newspaper 
and magazine ads, which are 
going to be placed in co- 
«ordination with the film’s gen- 
. * eral release, will contain 
Gasoline? copy and credits for the film. 
They are also going to dis- 
tribute to all their dealers 
special posters with headline 
copy that reads: “See ‘Red 
Line 7000’.” 


Ask the 
winners what b | 
they use. Pond 


Pure Oil is also going to spon- 
sor 30-second and 60-second 
live radio spots on 288 radio 
stations which will be tagged 
with a strong sell for “Red 
Line 7000.” In addition, they 
will run live 10-second radio 
announcements as closing 
billboards to all the pro- 
grams they sponsor. 


NOTE: Take advantage of this big promotion by contacting your local Pure Oil rep- 
resentative and dealers. Arrange for joint promotions which would include credits for 
your theatre and playdate. Co-sponsor a contest offering Pure Oil products as prizes. 


(For tie-ups, order stills #10413/106,115) 
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REVELL TIE-UP 


The new Revell Home Raceway Sets and the Revell Systems are 
breaking all sales records and attracting racing enthusiasts, 
young and old, to the healthy competition and fun of a home 
raceway system. This intriguing item receives good exposure 
in ‘Red Line 7000.” 


As a result, Revell Inc. has de- 
veloped a complete national 
merchandising campaign with 
full credits for the film. Coor- 
dinated with the film’s general 
release, Revell will place ads 
containing copy on “Red Line 
7000” in the following: BOY’S 
LIFE, AMERICAN MODELER, 
ROD AND CUSTOM CAR AND 
MODELS, MODEL CAR SCI- 
ENCE, MODEL CAR AND 
TRACK, CAR MODEL MAGA- 
ZINE, IN THE GROOVE and 
MODEL CAR RACING NEWS. 
Inserts are also planned. Shots 
of the film’s stars using the 
Revell Raceway are being used 
in their national publicity cam- 
paign. Point-of-purchase coun- 
ter cards featuring the cast of 
“Red Line 7000” are being distributed to over 18,000 chain stores, discount 
stores, toy stores, raceways and hobby stores. 


Note: Contact your local Revell representative and retail outlets carrying this sen- 
sational product. Arrange for additional displays, contest and other cooperative pro- 
motions which credits your theatre and playdate. 


(For tie-ups, order stills #10413/127,2/5) 
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(For tie-ups, order stills #10413/116,119) 


vi G = ; 


le 


CHANNEL MASTER TIE-UP 


The Channel Master Corporation, a dynamic name in radio, tele- 
vision, and record players, will be promoting its many products 
with the added support of featuring ‘Red Line 7000.” 


See Channel Master Radios and TV in 


‘*RED LINE 7000” 


a Paramount Release of 
Howard Hawks’ Production 


A tremendous “Red Line 7000” coordinated sales drive, on the 
local as well as national level, will be highlighted by excitingly 
designed display posters and streamers. Both of these items give 
prominent credit to the film. In addition, the colorful Channel Mas- 
ter Sales Brochure, a pocket-size booklet displaying all their prod- 
ucts, will feature scenes from the film with full credits. More than 
500,000 of these brochures are being distributed to Channel 
Master dealers across the country. 


Note: Cash in on this merchandising natural. Contact your local Channel 
Master dealer or regional representative. Arrange for window and counter 
displays with credits for your theatre and playdates. Perhaps, a co-sponsored 
contest could be arranged featuring Channel Master products as prizes. 
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FORD MOTOR ee 


The Ford Motor Company, whose cars are 
excitingly used throughout the entire film, is 
cooperating in the all-out merchandising pro- 
motion of “Red Line 7000.” Two headline 
stories, complete with photographic layouts, 
have been featured in the Ford Dealers Mag- 
azine. A full-color back cover of one of the 
issues contains an attractive photo and com- 
plete credits for the film. 


Note: Contact your local Ford 
representative and dealer for mutu- 
ally-beneficial promotions. Set up 
window displays with scene stills in 
showrooms. Make sure suitable 
credits are given to your theatre and 
playdate. Arrange to have new 
Fords in front of your theatre for 
an unusual opening day promotion. 


0 0 OOS ee SO 


RACE TRACK HEADSTART! 


In order to take advantage of the many stock car races that will be 
held prior to and during the general release of the film, special 14 x 
18 color posters have been distributed for use in and around auto 
race tracks. This eye-catching piece carries “Watch For” copy and 
uses the exciting art of the “Red Line 7000” advertising campaign. 
Being placed in race tracks all across the country, these promotional 
items do a great job in selling and pre-selling the film. 
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ZOOM DOWN THE WILD PROFIT SPEEDWAY 
WITH ACTION-PACKED TABLOID HERALD! 


cael Don’t miss cashing-in on one of the most exciting action-filled films 
to barrel down the pike in many-a-year. Create added enthusiasm 
and interest in your playdate with this highly effective four-page, 
two-color, 8/2 x 11 tabloid herald that’s loaded with excitement 
MEET THE | and plenty of boxoffice ‘sell’ for ‘‘Red Line 7000.” 


HOWARD HAWKS 7) 


SPECIAL This Herald has space to imprint your theatre name, playdate, name of your 
BREED........ second feature or even an ad for a local merchant who agrees to distribute 
: the Herald and share in the already low cost. 


Highlighting the special brand of life, love and action of The Speed Breed, 
this tremendous promotional item will give your campaign the maximum impact 
and exposure it deserves. 


HOW TO EFFECTIVELY DISTRIBUTE THE HERALD 


e Use as direct mailing pieces and take advantage of spe- © Give them to your patrons prior to your playdate. 
cial bulk postage rates. e Have merchants put them in bags and packages. 
Distribute to automobile dealers, auto supply stores and * Have a few youngsters deliver them door-to-door through: 
other outlets dealing in automotive services and products. out your town. 


: e Have newspaper boys slip-sheet them into the local news: 
e Make available to be handed out to members of local papers. 


racing and stock car clubs. : Place them on the windshields of cars. 
e Have a few students distribute them to their schoolmates Make an arrangement with the local milkman to deliver 


before and after class sessions. them with the milk. 


e Make them available to establishments where the younger e Place them on the counters of local shops. 
generation congregates (candy store, bowling alley, e Arrange with a local restaurant for them to be inserted 
amusement park, youth centers, etc.). into coats and jackets while hanging in the checkroom. 


No ane fovex 2 woman more, aa ane deives @ car lester than the ad \ = 7 Gas, 


$7.00 Per thousand F.0.B. Plant | Cm es ai ae | tall lad a, Girls, 


Luck, 


Imprinted at following prices they press ‘en oll tothe 
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world as long as it will 

thousand iat emt 


ate Fess: 
Dee BUCKS ts 


Over 4,000 $3.00 Per thousand 


Folding—$2.00 Per thousand WHERE ENGINES MELT... 


...AND YOUNG BLOOD BOILS: ane 


Rush Your Order Direct to 
HARRY K. McWILLIAMS, 
x. ‘ 405 Broome St., 
: New York, N. Y. 10013 
Phone 212 CAnal 6-3335-5 
__os¢ for Rush Orders 


MEET THE SPEED BREED! 


ea Parcel Post Special 


We will bill you for postage charges THE SPECIAL BREED OF YOUNG MEN 
i ATTRACTED ONLY TO SPEED, THE 
Large shipments by truck SPECIAL BREED OF YOUNG WOMEN 


shipping charges collect ATTRACTED ONLY TO YOUNG MEN 
ATTRACTED TO SPEED... THEY 
Check or money order EET, WATE AND ONLY-THEY-KNOW- 
must accompany order WHAT IN THE WILD, TURBULENT, 
TOPSY-TURVY STOCK CAR RACING , 
WORLD THAT LIES JUST ONE MORE “—_- . gids oe 


“DARE BEYOND “REDLINE 7000" ea ee ee ie xen : ae . bee 8 RED LINE 7000... 


WHERE LUCK TAKES THE WHEEL AND WINNER T, TAKES ALL! 


fH) J : BANNER DISPLAYS - COMING 


Streamer: 15’ long, $16.50 each. Valance (below): $1.65 per running foot; minimum length 10 feet. 6’ x 3’ red Wy 
SPYASLNTS : * 
white and blue fan drapes with gold fringe: $5.75 apiece. Flag Wall Banner (left) 9’ x 12’. Single Faced $75.00. Mh Ma ms 


Double Faced $110.00. Badge (right): 40¢ each. Manufactured by National Flag and Display Co., 43 West 21st St., RED 


RED LIME nee ce ene your local branch of NATIONAL SCREEN SERVICE LINE 
7000 AOA raveato, 7000 
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STUNTS AND TIPS 


STREET BALLYHOO 


An inexpensive street ballyhoo can be arranged with a local Ford dealer . . . Ford is 
the official N.A.S.C.A.R. automobile and is prominently shown throughout the picture. 
As the new models are out now, the dealer will be most anxious to engage in some 
kind of activity to show his new wares. Get the dealer to supply new cars and drivers 
to lead regular stock car races in a street ballyhoo that can be done at shopping 
centers and downtown areas. Banners can read: 
“Red Line your old car—get a new Ford.” 
“On our way to see ‘Red Line 7000'.” (theatre & date) 

Dress up the bally with girls, checkered racing flags and pennants. If possible, tie 
this activity into a safety or charity campaign. 


SOAP BOX RACING 


Contact the local Boys’ clubs or other youth groups to arrange a “Red Line 7000" 
soap box race in a downtown or shopping area. Prizes for the boy contestants 
could be promoted through the various merchandising tie ups such as, free tickets 
to the local speedways; a free weekend at a Holiday Inn for winner and his parents 
(or family); a year’s supply of Pepsi Cola and other prizes by the listed merchandis- 
ing participants. 


LOBBY PROMOTION 


In connection with a local charity and local Ford dealer, stage a “Red Line 7000” 
raffle for a new Ford. Have personnel to sell chances supplied by the charity, Ford 
displays in the lobby and/or front of theatre. Dramatize the promotion by showing 
auto-testing equipment (Sun Electric Corp.) or other equipment such as new type 
safety belts. 

A good lobby display could be done with a consumer group interested in promoting 
safety in automobile manufacturing (Consumers Union and their magazine, Consumer 
Reports, Mt. Vernon, N. Y.) 


Other lobby and street promotions could be organized along health and safety lines 
such as: 
“Red Line 7000” test for blood pressure here. 
“Red Line 7000” safety campaign (in connection with Police Department) 
“Red Line 7000” health check here. 

Have a display of engine checking equipment and instruments used to check the hu- 
man body. Utilize checkered racing flags and pennants in lobby, front of theatre and 
marquee. 


DEPARTMENT STORE PROMOTION 


Have local department store or auto accessory store do some “Red Line 7000" ads 
and window displays. These could be based on car products they sell such as safety 
belts, tires and instruments. If a racing driver is available have him appear at the 
theatre, store and/or TV and radio to talk about racing and the realism of “Red 
Line 7000.” 


CO-OP ADS 


Consult the list of merchandising tie ups and arrange “Red Line 7000” co-op ads. 
A contest with prizes from the various merchants could be arranged in this connec- 
tion. For example, the Firestone dealer in his window could run a tire continuously 
against a wheel simulating road conditions. People would be invited to guess at 
what mileage the tire would be “red lined.” Newspaper ads could include the 
“Red Line 7000” contest coupon as the entry blank. 
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CRASH THAT ALL-IMPORTANT 
KIDDIE MARKET! 


Coloring contests have repeatedly proved to be a wonderfully 
successful fun-item with all the kids. Don’t leave any stones un- 
turned; use this exciting contest created to project all the ac- 
tion and drama of “’Red Line 7000.” 
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Available in a four-column mat (4EA) from your local branch of 
National Screen Service, the COLORING CONTEST CAN BE USED 
AS AN EFFECTIVE SELLING AID. With this mat you can make up a 
large quantity of reproductions that include your theatre im- 
print and playdate. 


4 WAYS TO USE THE CONTEST 


Use the coloring contest as a herald. Have su- 
permarkets stuff them in their packages and 
distribute them out on the street. 


Distribute copies of this coloring contest to 
schools, Boy and Girl Scout troops and various 
other children’s organizations. 


® 
e 
Make sure that all the children’s clothing stores 
in your area have an ample supply of the con- 


test. The stores can run their own contest in 
conjunction with your playdate. 


Plant the contest in local newspapers. Offer 
guest tickets to the winners and display the 
winning entries in your lobby. 
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FREE LOBBY SPOTS FOR ADDED SPARK! 


ACCESSSORIES 
REGULAR THEATRE TRAILER 


Specially created to project all 
the wild action of the exciting 
racing world. 

(Order from your local branch of Na- 
tional Screen Service) 


FREE: 
SPECIAL TEASER TRAILER 


The most exciting action scenes of the 
film have been gathered into this short, 
hard-hitting teaser that's a sure-fire item 
to provide real enthusiasm and interest 
in the film and your playdate. Also de- 
signed for use as a cross-plug trailer. 
(Order from Paramount Pictures Field 
Advertising & Publicity §Dept.—See 
coupon on back page) 


SET OF 12 FULL COLOR STILLS 


(Order from your local branch of Na- 
tional Screen Service) is 
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FREE: 
LOBBY SPOT ANNOUNCEMENT 


(Order from Paramount Pictures Field 
Advertising & Publicity Dept—See 
coupon on back page) 


FREE: 
TV TRAILERS AND TELOP CARD 


Available is a FULL SET of TV 
SPOTS. Also available is a TV 
TELOP CARD. 

(Order from Paramount Pictures Field 
Advertising & Publicity Dept—See 
coupon on back page) 


FREE: 
RADIO SPOT ANNOUNCEMENTS 


Available is a FULL SET of RADIO 
SPOTS which effectively project 
all the action and excitement of 
the film. 

(Order from Paramount Pictures Field 
Advertising & Publicity Dept—See 
coupon on back page) 


added boxoffice profits. 


Gratis lobby spots for “Red Line 7000” play- 
dates, will be available to all exhibitors. This 
tremendous promotional item consists of a 
two-sided 45 rpm record. Side one (1) an- 
nounces the coming arrival and Side two (2) 
annourices the film as being a current at- 
traction. 
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@ In your lobby—use on any standard rec- 
ord-player. 


The lobby spot is a powerful and effective gimmick that should be used to dynamically 
supplement your advance and current promotion of the “Red Line 7000” playdate at 
your theatre. The action atmosphere of excitement and thrills that it creates will mean 


@ Over audio system—play lobby spots in 
in your theatre during intermissions and 
at other appropriate times. 


@ On loudspeaker system—set up speakers 
in front of the boxoffice and play lobby 
spots outside of your theatre. 


(Order from Paramount Field Advertising & 
Publicity Dept—See Coupon on Back Page) 
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RACING FLAG SPECIAL! 


The duthentic black-and-white checkered racing flags, which are the internationally recognized sym- 
bols of auto racing and speed, are available for a cost that makes them a must in your promotion 
campaign. Mounted on a wood stick, these 12” x 18” flags are naturals for gifts or prizes. They should 
also be used to decorate your theatre front and lobby—they’Il add a dramatic touch of realism to 


an_already exciting theme. 


$6.00 per dozen—Order from National Flag and Display Company, 43 West 21st St., New York, N. Y. 10010 


SYNOPSIS 


(Not For Publication) 


Sudden death in a flaming crackup at Daytona ends the career of 
race driver Jim Parsons. Mike Marsh, his team mate (JAMES CAAN) 
and Banjo Baker, his boss (NORMAN ALDEN), return to their motel 
after the funeral to find Parsons’ girl friend, Holly MacGregor (GAIL 
HIRE), bitterly blaming herself for his tragic accident. Holly believes 
she is a jinx to men. 

A few days later an arrogant, handsome young driver named Ned 
Arp (JOHN ROBERT CRAWFORD) turns up from Darlington race 
track and succeeds in replacing Parsons on the team. He also coolly 
seduces Baker’s innocent sister Julie (LAURA DEVON). But Arp is 
an ace driver and in the hard-fought Charlotte race he places sec- 
ond, just behind Mike Marsh. 

Meanwhile Holly MacGregor has become co-owner of a cafe with 
Lindy Bonaparte (CHARLENE HOLT), widow of a racer. It is a popu- 
lar meeting place for drivers and their girls. When Dan McCall 
(JAMES ‘‘SKIP'’ WARD) arrives from Paris to join Baker's team, 
Holly strikes up an acquaintance. Although he attracts her, Holly 
resists Dan’s proposals. She is still deeply affected by Parsons’ 
death and she suspects that Dan is conducting a romance with his 
very special French import, Gabriele Queneau (MARIANNA HILL). 
McCall and Gabriele contend, however, that they are just friends. 
And as Dan begins to seriously fall in love with Holly, Gabriele is 
drawn to Mike Marsh. 

Now the big race at Darlington takes place and Ned Arp streaks 
home the winner. But when Julie throws a victory party for him, he 
fails to show. She has finally gone to bed, worried and hurt, when 
Arp lurches in. He has been celebrating elsewhere, and in an ex- 
change of honesty Arp cruelly boasts that he intends to lead his life 
however he pleases. 

As a consequence of this rebuff to his sister, Banjo Baker warns 
Arp he will be tolerated only so long as Julie continues to care for 
him. Arp responds by decamping to California, leaving Julie broken- 
hearted and Banjo without a driver. 

Mike Marsh, meanwhile, is being led somewhat against his will 
into a love affair with Gabriele Queneau. He finds her exciting and 
desirable but he cannot overcome his distaste for her apparent 
promiscuity. And on another quarter Dan McCall continues his fruit- 
less pursuit of Holly MacGregor. She wants to be loved, but cannot 
shake the notion that she is bad luck for men. 

Eventually Dan breaks down her resistance, only to face a new 
problem. He learns from Gabriele that Mike Marsh is nursing a 
grudge against him and that it might explode into violence. 

Gabriele’s fears come all too true during the eventful race at 
Charlotte, when Marsh cuts in front of McCall causing him to crash. 
Miraculously McCall survives. Remorseful and disgraced, Marsh 
makes a sincere attempt to repair their friendship. He not only 
succeeds but wins the wholehearted love of Gabriele as well. 

Just before the spectacular Daytona race, Ned Arp reappears 
with a gorgeous girl in tow. Julie’s humiliation appears to be com- 
plete, but when Arp crashes during the race she cannot suppress 
her love. She rushes to his bedside, there to discover that he has 
lost an arm. After a touching, highly emotional reconciliation, Ned 
finds a way to overcome his handicap and resume driving. Banjo 
Baker’s boys are back in business. 


CAST 


PERE SARI ON feo 5 3 eae A ah GAIL HIRE 
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Holly MacGregor 
Gabriele Queneau 


HOM fe ark ce, oe, Pe LAURA DEVON 
iitde 15 Re SRE i Wee a: ie eam MMI: Ot CHARLENE HOLT 
didenngt > SRLS MEST aaer kahee enmemarannne sche hes 1 JAMES CAAN 
Dan AMG es. el ., a ee JAMES WARD 
PO ame ee ate ee, rene eae NORMAN ALDEN 
GG: tien yet ade JOHN ROBERT CRAWFORD 


and 
GEORGE TAKEI 
CAROL CONNORS 
DIANE STROM 
CISSY WELLMAN 
DEE HARTFORD 
ANTHONY ROGERS 


CREDITS 


Director-Producer, Howard Hawks; Associate Producer, Paul Helmick; Second 
Unit Director, Bruce Kessler; Director of Photography, Milton Krasner, ReSG.: 
Special Photographic Effects, Paul K. Lerpae, A.S.C.; Process Photography, 
Farciot Edouart, A.S.C.; Screenplay, George Kirgo, Based on a story by Howard 
Hawks; Music Score, Nelson Riddle; Unit Production Manager, Andy Durkus; 
Assistant Director, Dick Moder; Second Assistant Director, Dale Coleman; Art 
Directors, Hal Pereira and Arthur Lonergan; Costumes, Edith Head; Film Edi- 
tors, Stuart Gilmore and Bill Brame. 
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Mat 3A 


FURY AND EXCITEMENT OF THE WORLD OF RACING provides the tense and dramatic setting 
for Howard Hawks’ elaborate and Technicolor production of “Red Line 7000,” a Paramount Picture 
OPEMEN Geren « «duct oe ee es Theatre. The film deals with the lives of three race drivers 
and the girls they love. The cast is filled with new faces and talent that’s sure to be tomorrow’s 
bright stars. ““Red Line 7000” stars Gail Hire, James Ward, Laura Devon, John Robert Crawford, 
Marianna Hill, James Caan, Charlene Holt and Norman Alden. Based on a story by producer-direc- 
tor Hawks, the screenplay was written by George Kirgo. The dynamic musical score was composed 


by Nelson Riddle. 


Howard Hawks Races Past Own Record 


As Starmaker With “Red Line 7000” 


Howard Hawks, Hollywood’s legendar 
brightest luminaries, has surpassed even his own amazing record with hi 
duction, “Red Line 7000,” a new Paramount Picture opening 


Hawks introduces not one or two, 
but eight exciting young talents in 
the leading roles of the fascinating 
film about young people in love, set 
in the thrilling world of race car 
driving. They are Gail Hire, James 
Ward, Laura Devon, John Robert 
Crawford, Marianna Hill, James 
Caan, Charlene Holt and Norman 
Alden. 

The bright new stars were per- 
sonally chosen by producer-director 
Hawks after interviewing and test- 
ing more than a hundred candi- 
dates. The distinguished film-maker 
considered the unique motion pic- 
ture an ideal vehicle for launching 
exciting, fresh talents, and he 
wasn’t satisfied until he found ex- 
actly the performers he had en- 
visioned. 

The situation, of course, was not 
a new one for Hawks, who over 
the years has discovered or es- 
tablished the careers of more stars 
than any other man in Hollywood. 
In the past, he had made stars of 
Paul Muni and George Raft in 
“Scarface,” Montgomery Clift in 
“Red River,” and Pat O’Brien in 
“The Front Page.” 

However, it has usually been the 
girls who felt he was their best 
friend, for Hawks has always en- 
joyed creating a picture with an 
established male star — a Cary 
Grant or John Wayne—and an un- 
known actress. He has employed 
this technique to bring fame and 
fortune to such now renowned ac- 
tresses as Carole Lombard, Rita 
Hayworth, Jane Russell, Lauren 
Bacall, Joanne Dru, Joan Collins 
and Angie Dickinson. 

Often asked about his formula 
for spotting exceptional talent in 
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an unknown, Hawks insists the first 
secret in discovering stars is “to 
be lucky.” 

“The second,” his explanation 
continues, “is to keep searching. I 
go to Little Theatre plays in Hol- 
lywood, watch television and even 
pay close attention to TV commer- 
cials.” 

He also feels that high fashion 
modeling produces many future 
stars, because intelligent girls even- 
tually grow tired of modeling and 
begin looking for acting jobs. He 
constantly interviews new people 
too, but even after forty years as 
a producer, he maintains it still 
takes him at least six interviews 
to tell whether or not a newcomer 
has anything more than ambition. 

Hawks himself is as colorful as 
any of the figures he has discovered 
for the screen. Tall, broad-shoul- 
dered and slim, he has the tastes 
and hobbies of a sportsman. He 
has built and raced sports cars him- 
self, piloted his own plane, sailed 
a yacht, bred and raced horses, and 
was once the hunting companion of 
Ernest Hemingway and Gary Coop- 
er. 

“Red Line 7000”—the title refers 
to an engine speed beyond which 
it is dangerous to operate a racing 
car—was written for the screen by 
George Kirgo from a story by 
Hawks. It is enhanced with cos- 
tumes designed by Hollywood’s 
famed Edith Head and a musical 
score composed by the popular 
Nelson Riddle. 

Set against the thrilling back- 
ground of dangerous stockear rac- 
ing, the film deals with the young 
drivers—their loves, their fears, 
their joys and their tragedies. 
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UNLUCKY-IN-LOVE — Laura 
Devon is just one of the new 
stars being introduced in “Red 
Line 7000,” an exciting drama 
about the men and women of 
the “speed breed.” Directed and 
produced by Howard Hawks 
and filmed in Technicolor, the 
Paramount Picture opens ... . 

atthe! sorah.. Theatre. 


y starmaker who has discovered many of the screen’s 
s new Technicolor pro- 
wees, atthe... 2!>'. 2 "Theatre. 
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“Red Line 7000” Star, 
James Caan— 
A Rare Success 


James Caan, one of those rare, 
young leading men who are equally 
at home in serious or comedy roles, 
stars as an explosive race car 
driver in Howard Hawks’ “Red 
Line 7000,’ a Paramount Picture 
in Technicolor, opening ......... 
at? Che. ota Theate. 

Caan portrays Mike Marsh, a 
reckless young man so tormented 
by suspicion and jealousy that he 
nearly destroys two lives in the 
dramatic story of young people, 
their loves, and the thrilling world 
of racing in which they live. 

Having reached stardom with 
only his third motion picture, and 
under the aegis of a master film- 
maker such as_ producer-director 
Hawks, Caan’s good fortune bears 
out his personal conviction that 
young actors should play a wide 
variety of roles. 

“Specialization is okay for every- 
body except actors,” claims the 
husky, handsome six-footer. 

It has certainly proved to be 
true for Caan, who gained imme- 
diate attention with his first film, 
“Lady in a Cage,” in the role of a 
sadistic young hoodlum. He then 
switched to comedy for his next 
screen appearance — “The Glory 
Guys”—in which he played the 
comedy lead opposite Tom Tryon. 

He did have, however, a_ solid 
background of dramatic training 
and television experience behind 
him before landing his first film 
opportunity. 

Born in New York, Caan em- 
ceed shows at a Catskill resort. His 
brief brush with show business in 
the mountains was sufficient to con- 
vince him to become an actor. 

“But I was afraid my parents 
would object, so I entered Michi- 
gan State,” he recently recalled. 
“TI kept changing courses there, 
trying to find something that would 
hold my interest. Finally, I ditched 
the books altogether and enrolled 
at the Neighborhood Playhouse.” 

After three years of study at 
the famous New York acting school, 
he made his first professional ap- 
pearance in the off-Broadway pro- 
duction of “La Ronde.” He next in- 
vaded television and played roles 
in “Naked City,” “Play of the 
Week,” “Route 66,” and ‘The 
Nurses.” 

“Red Line 7000” also stars Gail 
Hire, James Ward, Laura Devon, 
James Robert Crawford, Marianna 
Hill, Charlene Holt and Norman 
Alden in a unique cast of talented 
newcomers assembled by Hawks. 
The screenplay, based on a story by 
Hawks, was written by George Kir- 
go and with music by Nelson Riddle. 
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RUGGED NEWCOMER... 
James Caan plays Mike Marsh, 
a race driver so tormented by 
suspicion and jealousy that he 
nearly destroys two lives. ‘‘Red 
Line 7000” is a drama about 
three girls in love with race car 
drivers. Directed and produced 
by Howard Hawks, the new 
Paramount Picture in Techni- 
color opens ........ at the 
.eeceeeee Theatre. 
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IN THE DITCH .. . James Ward, a racing driver enroute to 
Daytona, waits for help after piling up his Cobra coupe in this 
scene. “Red Line 7000” is an exciting drama about three girls 
in love with race car drivers. Directed and produced by Howard 
Hawks and fimed in Technicolor, the exciting Paramount Picture 


Opens: 6.2 sissies at the ..... 


...- Theatre. Gail Hire, James 


Ward, Laura Devon, John Robert Crawford, Marianna Hill, James 
Caan, Charlene Holt and Norman Alden head the youthful star- 


ring cast. 


Laura Devon Lends Devilish Charms 


To Howard Hawks’ Red Line 7000” 


Blonde, beautiful and curvacious is the most accurate de- 
scription of Laura Devon, currently contributing her charms to 
Howard Hawks’ “Red Line 7000,” an action-packed Paramount 


Picture in Technicolor, opening 


Theatre. 


As Julie Baker, a vulnerable 
young girl who falls hopelessly in 
love with one of the drivers on her 
brother’s auto racing team, Miss 
Devon is one of the eight, gifted 
young newcomers personally chosen 
by producer-director Hawks to star 
in his unique film. 

A fascinating story of three girls 
and the daring race car drivers 
they love, the feature production 
also presents the fresh talents of 
Gail Hire, James Ward, John Rob- 
ert Crawford, Marianna Hill, James 
Caan, Charlene Holt and Norman 
Alden. 

Lovely Miss Devon is especially 
pleased to be seen completely as 
herself, minus all make-up dis- 
guises, in the romantic drama. As 
a regular on the Richard Boone 
television repertory company, she 
had a long run of parts calling for 
wigs, putty noses, and padding. She 
appeared on every show, but in 
such a wide variety of parts that 
fans seldom realized they were see- 
ing Laura Devon week after week. 

“Tt was great for improving my 
acting and losing my identity,” 
says Laura. Her TV appearances 
also brought her acclaim from press 
and public alike. And her dramatic 
performance in a video play en- 
titled ‘The Fling” led to her screen 
debut in “Goodbye, Charlie,” with 
Tony Curtis and Debbie Reynolds. 
However, even for that role, she 
insists on recording, her blonde 


THE WONDER OF TALENT— 
In a wide departure from her na- 
tural temperament, Gail Hire por- 
trays a girl who fears speed and 
the danger of auto racing in her 
screen debut in Howard Hawks’ 
“Red Line 7000,” an exciting Para- 
mount Picture opening ........ at 
CHES ce eter e ke Theatre. 

Gail, one of the cast of eight 
exciting young newcomers assem- 
bled by the renowned film maker 
for the romantic drama, is a high 
spirited girl, who in real life is a 
sports car enthusiast and student 
airplane pilot. 

“Red Line 7000,” filmed in color 
by Technicolor, was produced and 
directed by Hawks. 


PR MU ee, Ghee wee bay ee 


hair was dyed red. 

The volatile actress eventually 
rebelled against cosmetic masks, 
and: emphatically claimed, “I want 
to be myself! I want to be type- 
cast!” 

Happily for her and for movie 
audiences, she is finally seen as 
her natural, exotic self in “Red 
Line 7000.” 

Laura credits her success as a 
human chameleon to her life-long 
habit of people-watching: “I look 
at people all the time, and when I 
notice a certain gesture, an odd 
expression, a peculiar walk, I put 
it to work in creating a role.” 

Born in Chicago, the versatile 
charmer was a photographers’ mod- 
el and a professional singer before 
she embarked on her acting career. 
Although she had successful sing- 
ing engagements in several top 
night clubs, she hadn’t previously 
sung in an acting role. Mr. Hawks, 
whose reputation is second to none 
as a screen innovator, remedied 
that situation, and gave her two 
numbers to sing in his film, which 
she renders in a silky contralto. 

“Red Line 7000”—the title re- 
fers to an engine speed beyond 
which it is dangerous to operate 
a race car—was written for the 
screen by George Kirgo, from a 
story by Hawks. It also features a 
wardrobe by Hollywood’s famous 
Edith Head, and a pulsating musi- 
cal score by Nelson Riddle. 


SONG AND SPEED — Popular 
rock ’n’ roll songstress Carol Con- 
nors plays a featured role in How- 
ard Hawks’ “Red Line 7000,” an 
exciting Paramount Picture’ in 
color by Technicolor, opening . 

seubathey eee as Theatre. 

Aside from acting in the dra- 
matic story of young love, set in 
the thrilling world of auto racing, 
Carol wrote a specialty song en- 
titled, “Wildcat Jones,” for the 
film. She sings it along with sev- 
eral other lovelies in what turns 
into a swinging production number. 

“Red Line 7000,” produced and 
directed by Hawks, features an ex- 
citing cast of screen newcomers 
that will be tomorrow’s stars. 


Red Line 7000" Makes Movie Bow 
Of Sultry ‘N’ Sexy Marianna Hill 


Adorable Marianna Hill, who shows every sign of becoming 

a new Hollywood sex siren, is ideally cast in her starring role as 

a sultry French lass in Howard Hawks’ “Red Line 7000,” an 

exciting Paramount Picture in Technicolor opening ......... 
pe). RR een, Bhar Theatre. 


A luscious, brown-eyed beauty, 
Miss Hill makes her movie bow 
in the Technicolor production, a 
fascinating story of young people 
in love, set in the thrilling world 
of auto racing. She joins seven 
other exciting, young newcomers 
chosen by producer-director Hawks 
for starring roles in his unique 
film; they are Gail Hire, James 
Ward, Laura Devon, John Robert 
Crawford, James Caan, Charlene 
Holt and Norman Alden. 

Marianna portrays Gabriele Que- 
neau in the romantic drama. She 
is a fiery French doll who drives 
all men to distraction, until she 
finds true love with one of the 
daring race car drivers. 

Hawks, a noted starmaker who 
originally brought Rita Hayworth, 
Lauren Bacall and Angie Dickin- 
son to the screen, first saw Miss 
Hill on television, when she played 
opposite Red Buttons in “The 
Greatest Show on Earth.” 

A year later, when the master 
film-maker was looking for exactly 
the right actress to create Gabriele 
in “Red Line 7000,” he remembered 
Marianna and gave her the role. 
Her enormous vitality and _ her 
ability to speak with an authentic 
French accent were decisive fac- 
tors in prompting his decision. 

Born in San Francisco, Miss 
Hill traveled a great deal as a 
child with her family. That, plus 
a natural facility with languages 
enabled her to pick up many foreign 
accents with ease. She studied 
drama in New York where her 
exotic beauty and command of di- 
alects, resulted in specializing in 
playing girls of various national- 
ities. She contributed her distinct 
portraits to top television shows, in- 
cluding ‘Outer Limits,” and “Alcoa 
Premier.” 

Miss Hill is a girl with very defi- 
nite opinions on most subjects, par- 
ticularly on what makes a woman 
appealing. “I think it’s an alive- 
ness,” she has said. “It’s not just 
being well endowed physically.” 

She also thinks that Ava Gard- 
ner and Elizabeth Taylor are two 
genuine sex goddesses because 
“they have great mystery.” 

“Red Line 7000”—the title refers 
to an engine speed beyond which it 
is dangerous to operate a race car 
—has a screenplay by George Kir- 
go, based on a story by Hawks, cos- 
tumes by Edith Head, and a musical 
score by Nelson Riddle. 


Still #10413/19 Mat 1C 
COQUETTE ... Marianna Hill 


provides romantic excitement 
for James Ward in “Red Line 
7000,” written by George Kirgo 
from an original story by How- 
ard Hawks. Directed and pro- 
duced by Howard Hawks and 
filmed in Technicolor, the ex- 
citing Paramount Picture opens 
D ehavavete at the ...... Theatre. 
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SITTING PRETTY .. . It’s 
plain to see that Marianna Hill 
has lovely eyes as she poses 
prettily between scenes. “Red 
Line 7000” is a drama about 
three girls in love with race car 
drivers. Directed and produced 
by Howard Hawks and filmed 
in Technicolor, the Paramount 
Picture opens ........ at the 
a ateharcokete Theatre. Gail Hire, 
James Ward, Laura Devon, 
John Robert Crawford and Nor- 
man Alden head the youthful 
starring cast. 


Top Racing Driver 
Films Sequences 


Producer-director Howard Hawks 
has something new in the way of 
scene stealers in his exciting, new 
Paramount Picture in Technicolor, 
“Red Line 7000,” opening ........ 
CHUN Chee (sie catsuttens Theatre. 

They are American stock cars, 
built for racing and capable of 
scorching around a track at more 
than 170 miles an hour. 

The man in charge of these rip- 
snorters is Bruce Kessler, at one 
time among the country’s top-rank- 
ing race drivers and the second unit 
director of ‘Red Line 7000.” 

Kessler’s job is to film scenes of 
actual races for Hawks’ drama 
about the girls who are in love with 
stock car drivers. The girls are 
played by Gail Hire, Laura Devon 
and Marianna Hill; the racers by 
James Ward, John Robert Craw- 
ford and James Caan. 

“We've spent eight months shoot- 
ing races at Daytona, Charlotte, 
Riverside, Darlington and Ascot,” 
Kessler said. 

“Our camera car has to qualify 
like all the entries. We use a Hol- 
man and Moody prepared Ford 
with special cameras mounted fore 
and aft. Our driver is Larry 
Frank, who won the Southern 500 
at Darlington three years ago. He 
operates the cameras by remote 
control.” 

Kessler himself gave up driving 
in 1959, when he figured in a spec- 
tacular crackup at Pomona. His 
Liston-Jaguar hit an oil slick and 
went out of control. It skidded side- 
ways, then rolled down the track, 
disintegrating on the way. Two ob- 
servers were seriously injured by 
flying pieces of wreckage. 

“T remember waking up in the 
hospital,” Kessler said. “I asked 
the attendant what time it was and 
he told me, ‘12 o’clock.’ 

“T didn’t remember what had 
happened and figured I’d been hurt 
during practice, so I said, ‘Then I 
can still get back to the track.’ 

“The attendant asked me what 
day I thought it was and I said 
Sunday. ‘I’m sorry, sir,’ he said, 
‘but it’s Thursday.’ 


Still #10413/87 
FRIENDS IN NEED .. 
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. Gail Hire (left) and Charlene Holt 


(right) give unlucky-in-love Laura Devon a job in their night 
club while Diane Strom looks on in this scene. ““Red Line 7000” 
is a drama about three girls in love with race car drivers. Directed 
and produced by Howard Hawks in Technicolor, the new Para- 


mount Picture opens ......... 


oS atsthe wire cnet te: Theatre. 


Model Gail Hire Fashions Bright 
Screen Debut In “Red Line 7000” 


Beautiful fashion model, Gail Hire, makes an auspicious act- 
ing debut in Howard Hawks’ romantic drama, “Red Line 7000,” 
an exciting Paramount Picture in color by Technicolor, open- 


TYR aero wien «ce a a: av a 


Twenty-three-year old Miss Hire 
is one of the eight exciting, new 
young talents propelled into star- 
dom by producer-director Hawks 
with his screen story about three 
girls and the daring race car 
drivers they love. James Ward, 
Laura Devon, John Robert Craw- 
ford, Marianna Hill, James Caan, 
Charlene Holt, and Norman Alden 
are the other gifted newcomers in 
the unique film. 

In “Red Line 7000,” Gail por- 
trays Holly MacGregor, a hard- 
luck girl who believes she is a 
jinx to men. Having already lost 
a man whom she loved in a fatal 
accident on the track, she is re- 
luctant to become involved in a 
new romance with another of the 
young drivers. 

The role is an emotionally de- 
manding one for the slender, bru- 
nette beauty who was spotted by 
Hawks, noted for discovering many 
of Hollywood’s top stars, such as 
Rita Hayworth and Lauren Bacall, 
while she was visiting the Para- 
mount studios. When she informed 
the distinguished film-maker she 
wasn’t an actress, he simply re- 
plied, “Good. Then you _ haven’t 
learned any bad habits.” 

Actually, although the lovely 
Miss Hire did not act professional- 
ly before being signed by Hawks, 
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she had studied acting and con- 
tinues to do so. Finding that movie 
work is much to her liking, and that 
fame and fortune aren’t at all dis- 
appointing, she is devoting all of 
her energies and efforts to her new 
career. 

Gail’s original ambition, a far 
cry from motion pictures, was to 
be a practicing psychologist, but 
she quickly changed her mind once 
in college. 

“T wanted to travel,’ she has ex- 
plained, “and suddenly I realized 
I had never heard of a practicing 
psychologist who did much travel- 
ing. Models travel, so I became a 
model.” 

As one of the top in her profes- 
sion, Gail realized her dream and 
traveled to Europe several times. 
She visited London, Rome and Cai- 
ro, and lived four months in Paris. 

When not before the cameras, 
Miss Hire enjoys reading and 
painting, in addition to her pas- 
sion for interior decorating. 

“Red Line 7000”—the title re- 
fers to an engine speed beyond 
which it’s dangerous to operate a 
racing car—has a screenplay by 
George Kirgo, based on a story by 
Hawks. The film’s wardrobe was 
designed by MHollywood’s famed 
Edith Head, and its musical score 
was composed by Nelson Riddle. 
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IRRESISTIBLE .. . Innocent Laura Devon succumbs to John 
Robert Crawford’s virile appeal in this intimate scene. ““Red Line 
7000” is a drama about three girls in love with race car drivers. 
Directed and produced by Howard Hawks and filmed in Techni- 
color, the Paramount Picture opens ......... Atte ss nce sos a3 
Theatre. Gail Hire, James Ward, Laura Devon, John Robert 
Crawford, Marianna Hill, James Caan, Charlene Holt and Norman 
Alden head the youthful starring cast. 


The Thrills and Excitement of Racing World 
Set Vivid Action for “Red Line 7000"! 


Few spectator sports can match stock car racing for sheer excitement, and producer-director 
Howard Hawks provides plenty of that in his latest Paramount Picture release, ‘‘Red Line 
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“Red Line 7000” is an exciting and tense red-blooded drama about racing drivers and the 
girls they love, played against actual backgrounds at Daytona, Darlington, Charlotte, Riverside 
and other famous American speedways. 


The youthful starring cast in- 
cludes Gail Hire, Laura Devon, 
James Ward, Norman Alden, Char- 
lene Holt, John Robert Crawford, 
Marianna Hill and James Caan. 

Now this tense and adventurous 
arena of speed and death is admir- 
ably entwined with the lives of 
those involved to make an authentic 
and truly breath-taking motion 
picture. The daring, the personal 
excitement, the loves, the lives and 
the tragedies of the track become 
alive with tremendous force. How- 
ard Hawks not only relives a lost 
love of his youth, racing, but also 
brings forth a great film charged 
with fine performances by a group 
of new faces that surely will be 
tomorrow’s bright stars. 

“Red Line 7000,” a two-million 
dollar film production in color by 
Technicolor, was shot in accordance 
with NASCAR regulations. For the 
picture’s spectacular racing scenes, 
special cameras were mounted on a 
Holman & Moody-prepared Ford 
which then had to qualify as an 
entry in each event. The camera 
car was driven by Larry Frank, 
who recently won the Southern 500 
at Darlington. Operating the cam- 
eras by remote control, he shot au- 
thentic racing scenes of NASCAR 
Grand National stock cars while 
streaking around the track at 
speeds up to 170 miles an hour. 

Stock car racing is nearly as old 
as the century, and its popularity 
has increased along with the speed 
of the autos themselves. 

It began on the sands of Daytona 
Beach, when wealthy sportsmen 
from the East and a sprinkling of 
manufacturers of the new-fangled 
gasoline buggies met in unofficial 
match races. 

Alexander Winton, William K. 
Vanderbilt, Louis S. Ross and A. E. 
MacDonald were among those who 
participated in these impromptu 
duels. The races were run on a 
straightaway course with a South 
run and a North run, and a barrel 
usually serving as pylon for the 
change in direction. 

Early American cars including 
the legendary Stanley Steamers 
were raced in this fashion. So were 
such European machines as Fiat of 
Italy, Mercedes of Germany, and 
Panhard of France. 

There was no organization, no 
sanctioning body, and if there were 
prizes they took the form of side 
bets among the owners, drivers, 
and spectators. 

The first organized stock car 
races were held in Daytona Beach 
in 1936. For the next several years 
these races were a bit on the hap- 
hazard side. Rules were few; driv- 
ers learned of upcoming races 
largely by the grapevine; technical 
inspection was at a minimum; and 
insurance was just a word in the 
dictionary. 

Racing was suspended during the 
war, but in 1945 promoter William 
H. G. France renewed the sport in 
Raleigh, and in 1946 began the 
beach-road races in Daytona that 
really marked the start of organ- 
ized, well-run, supervised stock car 
racing as it is known today. 


The sport finally came of age in 
1947 when France was the driving 
force in the formation of NASCAR 
(the National Association for Stock 
Car Automobile Racing). The first 
NASCAR Grand National was run 
on a dirt track in Charlotte and 
drew 19,000 fans. That year, 87 
NASCAR races in all divisions 
were presented on 25 tracks, mostly 
in the deep South. 


Now, thanks mostly to NAS- 
CAR’s organization and rigid su- 
pervision of the game, stock car 
racing ranks as a major sport. 
NASCAR races alone draw over 
9,000,000 spectators a year. 
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TOP TEAM ... James Caan, John Robert Crawford, Norman 
Alden and James Ward comprise a top racing team in George 
Kirgo’s screenplay from an original story by Howard Hawks. 
“Red Line 7000” is a drama about three gir!s in love with race 
ear drivers. Directed and produced by Howard Hawks and filmed 
in Technicolor, the new Paramount Picture opens ............ 
at these: oer Theatre. Gail Hire, James Ward, Laura Devon, 
John Robert Crawford, Marianna Hill, James Caan, Charlene 
Holt and Norman Alden head the youthful starring cast. 


James Ward Triumphs in Major Role 
In Howard Hawks “Red Line 7000” 


James Ward’s starring role in Howard Hawks’ “Red Line 
7000,” a new Paramount Picture in color by Technicolor, open- 
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... Theatre, is the apex of a 


screen career that has been building steadily for eight years. 


Ward portrays a race car driver 
named Dan McCall, who handles 
fast cars and women with equal 
skill, in the thrilling screen story 
of the racing world’s dare-devil 
men and their women. 

The part is undoubtedly the best 
film role to date for the young ac- 
tor, who was previously featured 
in “Kiss Me, Stupid” and “Night 
of the Iguana.” Joining an impres- 
sive roster of talented newcomers 
—Gail Hire, Laura Devon, John 
Robert Crawford, Marianna Hill, 
James Caan, Charlene Holt and 
Norman Alden—assembled by pro- 
ducer-director Hawks in further 
advancing his fame as a starmaker, 
Ward is well aware that his ap- 
pearance in the romantic drama is 
a golden opportunty. 

“There’s a saying about being 
ready when the big break comes, 
and it’s true,” he has commented. 
“Too many young actors get the 
chance before they’re prepared, and 
they blow it for just that reason. 
I’m ready.” 

The ruggedly handsome, fair- 
haired actor has had eight years 
of solid experience, playing a wide 
range of roles on television and in 
films. It is not surprising, there- 
fore, that he feels prepared for 
his first starring role. He has ap- 
peared on 150 television shows, in- 
cluding two series, “Mrs. G. Goes 
to College” and “Lineup.” He also 


has been seen in minor roles in 
fifteen movies, among which are 
“Kitten With a Whip,” “Voyage 
to the Bottom of the Sea,’ ‘The 
Private’s Affair,” and “Run Silent, 
Run Deep.” 


He feels particularly grateful 
to have had the direction of mas- 
ter film-makers such as Hawks, 
Billy Wilder and John Huston 
right in a row. “They gave me a 
liberal education in acting,’ he 
says. 

Born in Cleveland, Ward came 
to Hollywood after appearing in 
several Margo Jones’ productions 
in Dallas. He was spotted by a 
movie talent scout there, and tested 
for a role in “Darby’s Rangers.” 
He won the part, which launched 
his film career. 


Ward is married to the former 
Julie Payne, daughter of actor 
John Payne, with whom he shares 
a love of traveling and vacationing 
in distant places. 


“Red Line 7000’—the title re- 


fers to an engine speed beyond 


which it is dangerous to operate a 
race car—was written for the 
screen by George Kirgo, from a 
story by Hawks. The feature boasts 
costumes by Hollywood’s award- 
winning Edith Head, and a musi- 
cal score by the renowned Nelson 
Riddle. 
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EYEFUL .. . Charlene Ho!t 


stars as Lindy Bonaparte, widow 
of a racer and owner of a pop- 
ular meeting place for drivers 
and their girls. “Red Line 
7000” is a drama about three 
girls in love with race car driv- 
ers. Directed and produced by 
Howard Hawks and filmed in 
Technicolor, the Paramount 
Picture opens ........ at the 
Pee aheeie aa e Theatre. 


New Breed 
In “Red Line” 


Carol Connors is a cute rock ’n 
roll singer belonging to the new 
breed of entertainers owing their 
popularity to the 20 million U. S. 
teenagers with money in their 
pockets who drive cars, buy records 
and go to the movies every week. 

Carol was 17 when she hit the 
jukebox jackpot with “To Know 
Him Is To Love Him,” a song that 
smote the heart of every lovelorn 
adolescent and sold two million 
copies. 

Now 22, she has become a teen- 
age favorite as the vocalist and 
often the author of numbers like 
“My Special Boy,” “Hey Little 
Cobra,” and “Sammy the Sidewalk 
Surfer.” She consistently places 
among the top five on the teensters’ 
hit parade. 

Carol was signed for a role in 
Howard Hawks’ “Red Line 7000,” 
a Paramount Picture in Techni- 
color, opening .......... at the 
ic See Theatre. It’s about three 
girls in love with race car drivers. 

Besides featuring Carol, the film 
introduces in starring roles the fol- 
lowing new breed faces that are 
likely to be the bright stars of to- 
morrow: James Caan, Norman W. 
Alden, James Ward, Laura Devon, 
John Crawford, Gail Hire, Charlene 
Holt and Marianna Hill. 

“T wrote some songs for the 
movie, too,” she said. “One is about 
a character named Wildcat Jones 
who drives around the races in a 
silver Rolls Royce.” 

Carol herself is a car buff. She 
drives a Cobra convertible and also 
likes to tool around town on a 
Yamaha motorbike that was given 
to her by the grateful manufac- 
turers. 

Carol looks like a high school 
beauty queen and radiates pep like 
the kids in the cereal commercials. 
She began composing melodies as 
a child. 

Until “Red Line 7000” came 
along, Carol had hardly thought of 
acting. But producer-director How- 
ard Hawks, who is presenting a 
number of youthful stars in the 
picture, insisted that she should be 
both seen and. heard. 

“T told him I wasn’t an actress 
and all he said was, ‘you are now.’ 
I sure hope he’s right,” said Carol. 

“Red Line 7000”—the title refers 
to an engine speed beyond which 
it is dangerous to operate a racing 
car—was written for the screen by 
George Kirgo from a _ story by 
Hawks. It is enhanced with cos- 
tumes designed by MHollywood’s 
famed Edith Head and a musical 
score composed by the popular 
Nelson Riddle. 
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NO NONSENSE .. . Norman 
Alden plays Pat Kazarian, the 
no-nonsense boss of a race car 
driver team. “Red Line 7000” 
is a drama about three girls in 
love with race car drivers, di- 
rected and produced by Howard 
Hawks and filmed in Techni- 
color, the Paramount Picture 
opens ....... at the ....... 
Theatre. The film is based on a 
story by Hawks. 


Norm Alden’s Career 
ZoomsIn“Red Line 7000” 


Norman Alden, a one-time night 
club comedian turned dramatic ac- 
tor, portrays the dynamic boss of 
an auto-racing team in his first 
stellar screen role in Howard 
Hawks’ Technicolor production of 
“Red Line 7000,” a new Paramount 
Picture opening ........ at the 
Meigtec tered Theatre. 

The new film, a fascinating story 
of young people in love set in the 
thrilling world of race car driving, 
is the second picture Alden has 
made for producer-director Hawks. 
Previously, the discerning film- 
maker took a chance on the talented 
but unknown actor and put him 
in his comedy hit, ‘““Man’s Favorite 
Sport,” opposite Rock Hudson. 

Last year, confirming Hawks’ 
faith in him, Alden starred in the 
title role of “Andy,” turning in a 
highly sensitive performance as a 
hulking and pathetic mute. 

In “Red Line 7000,” Alden joins 
an exciting group of newcomers as- 
sembled by Hawks, who long has 
had the reputation of having the 
sharpest eye for promising, fresh 
talent in Hollywood. The young 
players include Gail Hire, James 
Ward, Laura Devon, John Robert 
Crawford, Marianna Hill, James 
Caan and Charlene Holt. 

Alden’s recent dramatic roles 
are a long way from his early ca- 
reer in the entertainment world. 
For some time he performed as a 
comic on the cafe circuit, where his 
dry and refreshing humor made 
him a favorite. It was while ap- 
pearing in clubs in and around the 
Hollywood area, that Alden became 
interested in acting and films. 

Originally from Texas, the husky 
young actor was heavyweight 
champion at Texas Christian Uni- 
versity, and represented that school 
in the 1947 Golden Gloves finals. 

With his distinctive appearance 
and voice, the former comedian has 
been in demand for many top 
roles on television as well as in 
films. He was seen most notably 
in “Mr. Broadway,” “No Time For 
Sergeants,” and “Ben Casey.” 

Although Alden is a dedicated 
actor in front of the cameras, off 
screen his personality easily switch- 
es to the glib-tongued, funny fel- 
low who fractures his colleagues 
with crazy lines delivered with a 
“dead pan” expression. 

“Red Line 7000”—the title re- 
fers to an engine speed beyond 
which it is¢dangerous to operate 
a race car—has a screenplay by 
George Kirgo, based on a story by 
Howard Hawks. The _ production 
features costumes by Edith Head 
and music by Nelson Riddle. 


HAWK-EYE! — Howard Hawks 
once again demonstrates his legen- 
dary hawks’ eye for new talent 
and presents eight exciting screen 
newcomers in “Red Line 7000,” a 
Paramount Picture opening ...... 
at: the: 3 ee. Theatre. 

The veteran producer - director, 
who has brought more new stars 
to the screen over the years than 
any other film maker in Hollywood, 
interviewed hundreds of actors be- 
fore choosing the eight gifted young 
people starred in the film—Gail 
Hire, James Ward, Laura Devon, 
John Robert Crawford, Marianna 
Hill, James Caan, Charlene Holt 
and Norman Alden. 

“Red Line 7000,” filmed in color 
by Technicolor, is set in the thrill- 
ing world of auto racing. 


THE DANGER POINT — “Red 
Line 7000,” the provocative title 
of Howard Hawks’ new production 
for Paramount Pictures opening 
ba Fewer at the ........ Theatre, 
is a phrase referring to an engine 
speed beyond which it is dangerous 
to operate a race car. 

The story is of young people 
in love, set in the thrilling world 
of auto racing, and the title also 
is applicable to that danger point 
in human emotions beyond which 
love begins to flaw, desire flares in- 
to passion and fear overcomes cour- 
age. 

“Red Line 7000,” produced and 
directed by Hawks in color by 
Technicolor, features an exciting 
cast of screen newcomers. 


COLUMN ITEMS 


A FUNNY BEGINNING — Nor- 
man Alden, starring in Howard 
Hawks’ “Red Line 7000,” a Para- 
mount Picture opening ........ at 
thes 252) aoe Theatre, is the latest 
addition to the growing number of 
night club comedians turned serious 
actor for the screen. 

As in the case of Red Buttons and 
many other comics who switched 
to straight acting, Alden found 
someone who was willing to bet he 
could do it. It was Hawks who gave 
Alden his first chance in ‘‘Man’s 
Favorite Sport,’ and now boosts 
his career again in the dramatic 
film story of young people in love, 
set in the world of auto racing. 

“Red Line 7000,” filmed in color 
by Technicolor, was produced and 
directed by Hawks. 


THAT FACE IS FAMILIAR!— 
Jerry Lewis whizzes into Howard 
Hawks’ “Red Line 7000,” an excit- 
ing and new Paramount Picture 
(0) 0X) 00 0 Me UG? orita see a 
Theatre, for an hilarious comedy 
cameo appearance. 

The zany Lewis makes a surprise 
entry in the dramatic story of 
young love, set in the thrilling 
world of auto racing, as Wildcat 
Jones, a speedway character who 
rapidly goes to pieces at the sight 
of a gorgeous blonde known as 
Luscious Lou. 

“Red Line 7000,” filmed in color 
by Technicolor, was produced and 
directed by Hawks and features an 
exciting cast of screen newcomers. 


PASSION RELIVED—The thrill- 
ing sport of auto racing, which 
provides the fascinating back- 
ground for Howard Hawks’ “Red 
Line 7000,” a Paramount Picture 
opening ........ UMUNG ae. Sate ce. 
Theatre, is an old passion of the 
famed producer-director. 

Hawks himself raced a Mercer 
from 1912 to 1916; once owned a 
car that won the Indianapolis race; 
and has two sons who drive in 
competition, He has long wanted 
to make a film about his favorite 
sport, and finally, with the drama- 
tic story of young women in love 
with racing-car drivers, has 
achieved it. 

“Red Line 7000,” filmed in color 
by Technicolor, features an ex- 
citing cast of screen newcomers. 


INTELLIGENCE PLUS!—Lovely 
Marianna Hill, one of the cast of 
exciting screen newcomers star- 
ring in Howard Hawks’ “Red Line 
7000,” a new and exciting Para- 
mount Picture opening ........ at 
thesnvuseeec Theatre, is vitally in- 
terested in politics and books as 
well as in acting. 

The auburn-haired actress, who 
plays a girl in love with a daring 
racing car driver in the romantic 
drama of young love, comes quite 
naturally to her outside interests— 
both Andrew Jackson and Nathan- 
iel Hawthorne are ancestral leaves 
on her family tree. 

“Red Line 7000,” filmed in color 
by Technicolor, was produced and 
directed by Hawks. 
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BEWARE THE DANGER POINT—In racing, the engine speed beyond which it is very dangerous 
to operate a racing car is called ““Red Line 7000.” Now producer-director Howard Hawks has com- 
pleted a film by that same title—it deals with racing drivers, their lives, their loves and their trage- 
dies. Filmed in Technicolor for Paramount Pictures, it opens ........ avtihe’s... 3 Ses Theatre. 


Picture in Technicolor opening 


TOMORROW’S BRIGHT STARS—BEAUTY AND TALENT—A new breed of young and talented 
stars are being introduced by producer-director Howard Hawks in “Red Line 7000,” a Paramount 
o Shakeremersasine atthe .......... Theatre. The three youthful beau- 
ties are (I. to r.) Gail Hire, Marianna Hill and Laura Devon, who star with newcomers’ Charlene 


Holt, James Ward, John Robert Crawford, James Caan, and Norman Alden in “Red Line 7000.” 
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